Strawberry Market Proﬁle
Supply chain ﬂow to market
Local Australian strawberry produc on was 69,363 tonnes for the
year ending June 2013, as outlined in Figure 1. This was
supplemented by a further 6,992 tonnes of imported product. The
majority (99%) of imported strawberries are in processed or frozen
forms and are largely sourced from China, while the remaining 1%
are in a fresh form and are largely sourced from the United States
and New Zealand.
In all, 58,288 tonnes (almost all of the total domes c supply) is
distributed in a fresh form. This combines with 59 tonnes of fresh
import to total 58,347 tonnes of total fresh supply to the domes c
market. A further 793 tonnes (or 1% of total fresh volumes) are
exported.

Key facts:
∗

Strawberry produc on in Australia was 69,363 tonnes for the
year ending June 2013.

∗

Tasmania produces less than 1% of na onal produc on, with
the majority of volume ﬂowing from the Huon Valley,
Midlands and North West Coast. Queensland and Victoria
account for a combined 70% of na onal volume.

∗
∗

∗

Tasmania’s growing season extends from October through to
April.
Australia’s strawberry exports were 1,015 tonnes for the year
ending June 2013. This was made up of 793 tonnes of fresh
product and 222 tonnes of processed product.
Australian strawberry imports were 6,992 tonnes for the year
ending June 2013. This was made up of 58 tonnes of fresh
product and 6,933 tonnes of processed product.

18,008 tonnes of strawberries (or 24% of the total domes c
supply, fresh and processed) is distributed in processed forms. This
includes 6,933 tonnes sourced from imported product. Processed
product is used in manufactured goods such as desserts and jams,
as well as being sold as frozen product.
Figure 1
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∗

The current domes c retail market value of fresh strawberries
purchased by consumers is $459 million per annum.
Retail channel

∗

In 2012/13, Tasmania had the highest average penetra on of The retail channel was supplied with 45,678 tonnes of fresh
all the states, with 31% of households purchasing strawberries strawberries and sold 38,826 tonnes aAer wastage and shrinkage.
weekly.
This generated an annual retail value of $459 million, at an
Australian consumers are purchasing an average of 366 grams average price of $11.86 per kg, which is a rela vely high price per
kg compared to other fresh fruits.
of strawberries per shopping trip, with an average spend of

∗

$4.37 per trip.
∗

Total fresh and processed strawberry consump on per capita
during 2012/13 was 3.01kg.

Distribu on channels and markets
Locally and imported strawberries are distributed into export,
processing and local retail and foodservice distribu on channels.
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Due to the delicate nature of the product, the majority of fresh
strawberries are sold in a punnet, with sales being dominated by
the 250g size pack, as illustrated in Figure 2. The use of pre-packed
product allows growers and packers to display branding through to
the point of sale. The prac ce of displaying varietal informa on is
less common.
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Figure 2 Strawberry sales contribu7on by pack type
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Queensland is in full supply and
For the year ending June 2013, strawberries were involved in 195 prices are lower.
adverts. In the prior-year compara ve, strawberries generated
Tasmania had the highest average penetra on for 2012/13, with
168 adverts, a rise of 16% in 2012/2013 on the year before.
31% of households purchasing strawberries weekly. In
comparison Queensland, the largest strawberry producing state
Figure 3 Number of ads per month and associated $/kg in the domes c market, had an average weekly penetra on of
21% by all households.
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An analysis of retail shopping trips for the year ending June 2013
reveals the average quan ty of strawberries purchased was 366
grams per shopping trip, which at the average price of $11.86 per
kg generated an average spend of $4.37 per trip.
Households without children and with higher levels of disposable
income had a higher average purchase quan ty in 2012/13,
possibly indica ng more planned use in cooking and entertaining.

Per capita consump7on

Foodservice channel
Fresh strawberry sales into the foodservice industry were 11,876
tonnes or 20% of the total fresh supply during 2012/13. A further
10,625 tonnes of processed strawberries were supplied to
foodservice. The involvement of strawberries in fresh juice and
smoothie bars has helped direct fresh and processed product
into the foodservice channel. The use of strawberries in fruit
plaEers and salads has also contributed to sales of fresh
strawberries within the catering industry.
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For the year ending June 2013, the per capita consump on of
fresh strawberries purchased through retail for home
consump on was 1.70kg. Per capita consump on of fresh
strawberries purchased and consumed in foodservice away from
home is 0.52kg, while for processed strawberry products
purchased through retail for home consump on or consumed in
foodservice per capita consump on it is 0.79kg. Therefore the
total strawberry consump on per capita is 3.01kg.
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Consump7on proﬁle
Strawberries are mainly consumed as part of a dessert style
meal, as seen in Figure 4. This may be as a fresh product or as a
component of a cooked dessert.

Figure 5 Na7onal produc7on by state
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Produc on
As proﬁled in Figure 5, the majority of domes c produc on
occurs in Queensland, Victoria and Western Australia.
Combined, these three states account for 89% of the total
domes c produc on. Produc on is concentrated within coastal
regions, namely the Beerwah-Wamuran area in Queensland, the
Yarra Valley in Victoria, Wannaroo and Albany in Western
Australia, the Adelaide Hills in South Australia, and the Camden
region of New South Wales.
While the majority of strawberries are s ll grown in open ﬁelds,
use of protected cropping systems, mainly plas c tunnels has
been on the rise for a number of years.

Tasmanian Produc7on
Tasmania currently produces less than 1% of the na onal
produc on, with a season that extends from October through to
April. While produc on of strawberries is widespread across
Tasmania, the major growing regions are in the north-west of
Tasmania and in and around the Huon Valley, Midlands and
North West Coast.
The majority of Tasmanian produc on is consumed within the
state, with small amounts going into export markets, mainly
Indonesia and Malaysia.
Strawberry produc on is expected to rise in Tasmania as a result
of several new plan ngs as well as expansion of exis ng farms.
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Interna onal trade
Australia exports approximately 2% of its total domes c
produc on volumes. The majority of strawberry exports come
from Western Australia, and are des ned for markets in the
Middle East and Asia.
Figure 6 proﬁles the trade in fresh strawberries. Australia
maintains a posi ve trade balance in fresh strawberries with
export volumes exceeding import volumes. Over the past three
years the volume of exports have been steady following a period
of decline.
Imports of strawberries into Australia reached 6,992 tonnes in
2012/13, with 99% being processed or frozen product. Fresh
imports made up 1% of total fresh supply at 59 tonnes. The
majority of this volume came from China, and is largely used in
manufactured goods.
Figure 6
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Seasonal supply

•

While the dominant
pack size is the 250g
punnet, it is clear that
some consumers are
purchasing more than
one punnet during a
single shopping trip.

•

The industry is s ll
dominated by ﬁeld
produc on but any
move to include more protec ve cropping systems will
only beneﬁt the industry with more consistent quality and
supply volumes.

While fresh strawberries are available all year round, the bulk of
produc on occurs from June to October when Queensland and
Western Australia are at peak produc on.
Southern growers will reach the peak of their produc on during
the warmer months of the year from October to May. Southern
growing regions have been achieving extended seasonal
windows through the use of protected cropping opera ons.

Wholesale
As can be seen in Figure 7, prices received at wholesale vary
signiﬁcantly throughout the year.
For the year ending June 2013, strawberries had a price range of
$3.22 to $16.67 per kg, and an average of $7.86 per kg during
the period. Lower prices coincide with peak domes c produc on
periods and higher levels of promo onal ac vity.

Average strawberry wholesale price 2012/13

Figure 7
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Outlook for sector
•

Peak prices occur from March to May when the seasonal
gap exists between northern and southern supply lines.

•

Consumers purchase strawberries in punnets. This
packaged product form provides a plaNorm to
communicate product usage and brand messages to
consumers.

•

While strawberries s ll experience a peak in consump on
during summer, year round availability, consistent quality
and more regular pricing are moving strawberries into
more frequent consump on paEerns, shiAing the
category into being purchased as a Staple Fruit.

•

The consistent availability of strawberries has caused the
product to regularly feature in retail promo onal ac vity.
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Data sources
•

Mealpulse™ consumer panel Freshlogic

•

Adwatch™ retailer promo onal data Freshlogic

•

DFAT import and export data

•

Wholesale market pricing data

•

ABARES

•

ABS

•

Freshlogic ThruChainTM model

Further informa on
1. Strawberries Australia
www.strawberriesaustralia.com.au
Ph. +613 5968 5555
2. Hor culture Australia Limited
www.hor culture.com.au Ph. +612 8295 2300
3. Tasmanian Ins tute of Agriculture (TIA)
www. a.tas.edu.au Ph. +613 6226 6368
4. Freshlogic
www.freshlogic.com.au Ph. +613 9818 1588
5. Australian Bureau of Agricultural and Resource Economics and
Sciences (ABARES)
www.daﬀ.gov.au/abares Ph. +612 6272 3933
6. Australian Bureau of Sta s cs (ABS)
www.abs.gov.au Ph. +612 9268 4909
7. Department of Foreign Aﬀairs and Trade (DFAT)
www.dfat.gov.au Ph. +612 6261 1111
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Disclaimer
Informa on in this publica on is intended for general informa on only
and does not cons tute professional advice and should not be relied
upon as such. No representa on or warranty is made as to the
accuracy, reliability or completeness of any informa on in this
publica on. Readers should make their own enquiries and seek
independent professional advice before ac ng or relying on any of the
informa on provided. The Crown, its oﬃcers, employees and agents do
not accept liability however arising, including liability for negligence, for
any loss resul ng from the use of or reliance upon informa on in this
publica on.

